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Indiatosubmitclimateadaptation
frameworktoUNFCCCbySep
PUJA DAS
New Delhi, 23 April

India will have an enhanced and
more holistic plan of combating
climate change, going down to
economic and social structures to
broaden its scope.

Termed the National
AdaptationPlan(NAP),whichwill
be submitted to the United
Nations Framework Convention
on Climate Change (UNFCCC) by
September, this marks the coun-
try’s first such framework in line
with its global commitments.

Though India has its National
Action Plan on Climate Change
(NAPCC), the country for the first
time is drafting it in compliance
with the Paris Agreement.

India’sNAPCC,whichhasbeen
submittedtotheUNFCCC, focuses
in a major way on mitigation —
reducing greenhouse gas emis-
sion. Being spearheaded by the
Ministry of Environment, Forest
and Climate Change (MoEFCC),
the draft on the new plan focuses
on nine thematic areas —
agriculture, water resources,
health,gender issues,poverty, tra-
ditional knowledge, finance,
resilient infrastructure,andbiodi-
versity & forestry.

Therehavebeenconsultations
between the MoEFCC and line
ministries and a few are expected
before those ministries submit
their sectoral framework to the
MoEFCC by July, an official said.

The NAP also aims at facilitat-
ing the integration of climate-
change adaptation with relevant
upcoming and existing policies,
programmes, development plan-
ning processes, and strategies.

This is significant because the
global average temperature has
alreadytouched1.6degreeCelsius
above pre-industrial levels.

Germanwatch, in its report in
February, said extreme weather
events claimed at least 80,000
lives in India and caused an eco-
nomic lossof$180billionbetween

1993 and 2022.
Queries sent to the spokesper-

son and secretary to the MoEFCC
remainedunansweredtill thetime
of going to press.

“UNFCCC countries that are
preparing NAPs voluntarily have
been asked to submit those by
September.BySeptember,wewill
submit NAP 1.0 to the UNFCCC.
NAP 2.0 will come after five years
along with the NDC (nationally
determined contribution) cycle
and itwill be refinedbased on the
next assessment report of the

Intergovernmental Panel on
ClimateChangeandtheoutcomes
of COP30 (30th Conference of the
Parties to the UNFCCC), which is
being termed the ‘adaptation
COP’,” the official said.

India’s next round of NDC,
which will be submitted to the
UNFCCCbeforeCOP30,will likely
draw on the NAP.

On implementation, the offi-
cial said: “Adaptation being a
locally sensitive issue, the imple-
mentation plan will be anchored
by state governments and local
governing bodies, depending on
their regional adaptation
requirements amid climate
vagaries. Those plans will be
implementedwith thehelp of the
private sector.”

The latest Economic Survey
has highlighted the significance
of adaptation measures to tackle
global warming and consequent
climate change in the country,
pointingout theneed fora region-
specific adaptation strategy.
Domestic expenditureonadapta-
tion rose from3.7per centof gross
domestic product in FY16 to 5.6
per cent in FY22. However, it
remains inadequate.

According to a Climate Policy
Initiative report, Indianeeds sub-
stantial climate finance for adap-
tation, estimated at over $1 tril-
lion, between 2015 and 2030,
particularly in sectors like agri-
culture,water resources, anddis-
aster management.

SURAJEET DAS GUPTA
New Delhi, 23 April

India is showing a disproportion-
atecontributiontoglobalvolume
growth for consumer products,

with its growthcontributionover the
past five years (2019–24) outpacing
its volumeshare across categories by
2–8timescomparedtolastyear,mak-
ing the country a robust growth
engine for global consumer product
multinationalmajors.

According to a report released on
Wednesday by Bain & Company,
‘Playbook for Consumer Products
MultinationalCorporations in India’,
inconsumerappliances, for instance,
India’s share of global volumes in
2024 was 5 per cent, but its share of
global incremental volume growth
between2019and2024wasamarked
44percent—8.6 timesmore than its
volume share last year.

The same trend is discernible in
other categories — in apparel and
footwear, the country had 8 per cent
of the global volume share in 2024
buta34percentshareofglobal incre-
mental volume growth in this cate-
gory over thepast five years.

In hot beverages, India’s global
volume share in 2024 might be 6 per
cent, but its incremental share over
five yearswas 24 per cent. In the cat-
egory of snacking, India’s global vol-
ume share in 2024 was 10 per cent,
but its incrementalvolumeshareover
thepast fiveyearswas2.1 timesmore,
at 22per cent.

Bainalsoprofiledaround42glob-
alconsumerproductcompanieswith
revenuesofover$10billion,ofwhich
30operate in India—these included
fast-movingconsumergoodscompa-
nies but excluded tobacco, agricul-
ture,andfoodprocessingcompanies.

The analysis shows that winning
inIndiacanbequite rewarding—for
several such companies, their India
affiliates delivered disproportionate
total shareholder returns (TSR),

whichwere2–6timesmorethantheir
global parents between 2015 and
2024.Notonly that,Bain reveals that
60 per cent of consumer product
multinational companies (MNCs) in
India are growing (in terms of com-
pound annual growth rate between
2018 and 2023) at nearly twice the
global growth rate—an opportunity
missedforMNCsthatarenotpresent
in India. For instance, a UK-based
consumer products company with a
marketcapitalisation(mcap) inIndia
of $64 billion had a 10-year total
shareholder return (2015–2023) of 12
percent inIndia,whichwas1.8 times
higher than its global parent.

A European consumer company

(with an Indian mcap of $24 billion)
hadaTSRinthesameperiodinIndia
of 15 per cent, compared to its global
parent,whichwasonly one-fifth.

In other sectors, a US-based oral
care company (mcap in India of $9
billion) saw its TSR 2.4 times higher
in India thanthatof itsglobalparent.

A US-based home appliances
company (with an mcap in India of
$3 billion) recorded a TSR of 11 per
cent, which was 12.7 times higher
than its global parent. There is more
good news — for winning MNCs,
Indiaalsooffershealthydouble-digit
earnings before interest, tax, depre-
ciation,andamortisationmargins, in
linewith thoseof theirparentMNCs.

MNCs benefit from
India’s explosive
consumer growth

Ray-BanMeta glasses to launch
in India soon

nTheNationalAdaptationPlan
marks India’s first frameworkin
linewithglobalcommitments

nSpearheadedbytheMinistryof
Environment,ForestandClimate
Change(MoEFCC)

nBasedon9thematicareassuch
asagriculture,waterresources,
health,genderissues,poverty,etc

nAimsat integratingclimate-
changeadaptationwith
upcomingandexistingpolicies

IN THE SCHEME OF THINGS

Indiafaceshealthrisksfrom
riverspollutedwithantibiotics
Eighty per cent of total length of
India’s riverscouldbeposingenvi-
ronmental and health risks due to
antibiotic pollution, a study has
estimated.

Along with India, Nigeria,
Ethiopia, Vietnam, and Pakistan
are among the countries facing
similar risks due to pollution from
antibiotics, theresearch,published
in the Proceedings of the National
Academy of Sciences (PNAS)
Nexus, said.

Researchers from McGill
University,Canada,explainedthat
antibiotics — they help fight bac-
terialdiseases—arenotcomplete-
ly metabolised while passing
through the body, nor completely
destroyed or removed by most
wastewater treatment facilities.

Potentially 315 million people
in India could be exposed to envi-
ronmental risksarisingfromrivers
contaminated with antibiotics,
according to the study. PTI

Metawill launch its flagship
productRay-BanMeta glass-
es in India soon, the company
said in a blog post on
Wednesday.The launchwill be
scheduled with countries such as
Mexico and the United Arab Emirates.

The social media conglomerate is also rolling out a live-trans-
lation feature for the all users across the globe. It will also provide
anoption to sendand receivedirectmessages, photos, audio calls,
and video calls from Instagram.

“This joinsbeingable tomakecalls andsendmessages through
WhatsApp andMessenger, aswell as thenativemessaging appon
your iPhone or Android phone,” the firm said. BS REPORTER

Country’sshareinglobalgrowth2-8timesitsvolumeshare:Report

HIGH
CONSUMPTION

AWIN FOR MNCs

India'scontributionto
globalvolumegrowth
forconsumerproducts

Source: Bain & Company report
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